
©  Opening the Book Ltd

Reaching readers outside the library

Rachel Van Riel

www.openingthebook.com



©  Opening the Book Ltd

Outside the library

• Outreach takes more time and energy than in-

library so be clear why you’re doing it

• Think about who you want to reach and what will 

engage them

• Short burst intense publicity or longer-term 

partnership building
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Outreach options

• Use existing outreach services eg mobile and 

housebound

• Piggy back on other services eg BookStart and 

health visitors

• Start from cold – work with a focus group

• Physical or virtual or both?
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Engaging older audiences - 60th

anniversary of WW2 in Scottish libraries
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Replica ration book
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Reader-centred approach –

reader feedback
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The reader-centred approach

• Increase people’s confidence and enjoyment of 

what they read

• Open up reading choices

• Offer opportunities to share reading experiences
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The reader-centred approach

• Look for situations where people are ready to 

engage

• Many people are aware that their power with 

words does not match the strength of their 

feelings

• This is a great route into poetry
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All the best

• Tempting book display at the library

• Staff training to help people find poems

• Postcard poems used outside the library, for 

example in Registrar’s Offices (births, marriages, 

deaths) and florists
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Promotion aimed at men who can’t get to 

the library – 45-65
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Beat That 7-10
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Beat That 11-13



©  Opening the Book Ltd

http://www.openingthebook.com/archive/

a-touch-of/default.aspx
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www.reader2reader.net
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• http://www.openingthebook.com/archive/4uread

ers/default.aspx

• http://www.openingthebook.com/archive/whatare

youupto/default.aspx

http://www.openingthebook.com/archive/4ureaders/default.aspx
http://www.openingthebook.com/archive/4ureaders/default.aspx
http://www.openingthebook.com/archive/whatareyouupto/default.aspx
http://www.openingthebook.com/archive/whatareyouupto/default.aspx
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www.whichbook.net
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The reader-centred approach

• Reader-centred promotions

• Reader-centred websites

• Reader-centred display furniture

• Reader-centred layout

• Reader to reader recommendations

• Reading groups

• Reader-centred events
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